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Briefly on the Prospect of Tourism Development in Rural Area
| ZHAO Kunli
(Literal Art Depart. of Yunnan Nationality University, Kunming 650031, China)
Abstract: Rural Tourism has been a theme of tourist publicity in China. There are 25 kinds of eth-

nic minorities in Yunnan, whose culture is well - reserved and unique, so the development of high — end

tourism in rural area is favorable. We may have an active exploration in the protection and development,

operation and strategy for the standardization of tourism and poverty relief so as to find out a way to devel-

op tourism in our own way.
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